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RESOURCES 

Books 

Click 2 Save: The Digital Ministry Bible 

by Elizabeth Drescher & Keith Anderson 

The iChurch Method 

by Jason Caston 

The Social Media Gospel 

by Meredith Gould 

Speaking Faithfully 

by Jim Naughton & Rebecca Wilson 

Online 

Official Episcopal Shields/Logos 

http://www.episcopalchurch.org/page/logos-shields-graphics (English) 

http://www.episcopalchurch.org/es/page/logos-shields-graphics (Spanish) 

Church Marketing Sucks 

www.churchmarketingsucks.com 

Hootsuite 

www.hootsuite.com 

Ragan (News and Ideas for Communicators) 

www.ragan.com 

Social Media Today 

www.socialmediatoday.com 

Canva 

https://www.canva.com/ 

TED Talk:  Simon Sinek – How Great Leaders Inspire Action 

http://www.ted.com/talks/simon_sinek_how_great_leaders_inspire_action.html 

http://www.episcopalchurch.org/page/logos-shields-graphics
http://www.episcopalchurch.org/es/page/logos-shields-graphics
http://www.churchmarketingsucks.com/
http://www.hootsuite.com/
http://www.ragan.com/
http://www.socialmediatoday.com/
https://www.canva.com/
http://www.ted.com/talks/simon_sinek_how_great_leaders_inspire_action.html
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Online (con’t) 

25 Ways to Publicize Events Outside Your Church Walls 

http://womensministrytoolbox.com/25-ways-to-publicize-events-outside-church/ 

13 Ways to Publicize Your Events Inside Your Church 

http://womensministrytoolbox.com/publicize-inside-church/ 

20 Free Stock Photo Sites for Your Social Media Images 

https://blog.hootsuite.com/20-free-stock-photo-sites-social-media-images/ 

New Ways to Go Live: Now From Your Computer 

http://newsroom.fb.com/news/2017/03/new-ways-to-go-live-now-from-your-computer/ 

Understanding Image Copyright 

https://blog.hootsuite.com/understanding-image-copyright/ 

5 Essential Tips to Ensure Your Church Website is Read 

http://churchtechtoday.com/2017/03/28/5-essential-tips-ensure-church-website-read/ 

Should Your Church Have an Email Newsletter? 

http://orangeblogs.org/orangeleaders/2017/02/24/should-your-church-have-email-newsletter/ 

  

http://womensministrytoolbox.com/25-ways-to-publicize-events-outside-church/
http://womensministrytoolbox.com/publicize-inside-church/
https://blog.hootsuite.com/20-free-stock-photo-sites-social-media-images/
http://newsroom.fb.com/news/2017/03/new-ways-to-go-live-now-from-your-computer/
https://blog.hootsuite.com/understanding-image-copyright/
http://churchtechtoday.com/2017/03/28/5-essential-tips-ensure-church-website-read/
http://orangeblogs.org/orangeleaders/2017/02/24/should-your-church-have-email-newsletter/
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TWITTER SUGGESTIONS 

@iamepiscopalian (The Episcopal Church) 

@episcopal_news (Episcopal News) 

@EpiscoYAs (Episcopal Young Adults) 

@PB_Curry (Presiding Bishop Michael Curry) 

@EpiscopalRelief (Episcopal Relief) 

@ECFVP (ECF Vital Practices) 

@chsocm (Church Social Media) 
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CREATING INTERESTING CONTENT 

Be genuinely helpful.  Your "boring" content isn't actually boring to the right audience. In other 

words, if you're writing educational content, it's still interesting to those whose question you're 

answering -- even without any extra bells and whistles. 

Write with specificity.  You can be more helpful and far more interesting if you avoid the 

generic, and write with specificity. 

Write like you talk.  Write naturally, not with business babble that makes it more difficult for 

readers to understand what you're saying. 

Use humor.  Infusing a light, humorous tone throughout your content can help add some life to 

an otherwise snoozeworthy topic, if it's natural and doesn't detract from your content's 

meaning. 

Find a relatable angle.  This is the concept behind newsjacking, and it's something any church 

can do. If something interesting is blowing up in the news, it's because almost everyone finds it 

fascinating. So look for a way to ride the popularity wave of that story by tying it in to your 

church. 

Make written content visually digestible.  Any written content -- no matter how interestingly 

you write it -- also has to look easy to read; break up your text into smaller, more easily 

digestible chunks. 

Tell your story visually.  Many content creators rely on visuals to tell a ho-hum story. A picture 

is worth a thousand words. 

Shock them.  If you can take a relatively "blah" topic but can find a surprising facet of it around 

which to center your content, your audience will be hooked. 

 

 

Read more: http://blog.hubspot.com/blog/tabid/6307/bid/33330/How-Even-Boring-Industries-

Can-Create-Interesting-Content.aspx#ixzz29PkghHmR 

 

http://blog.hubspot.com/blog/tabid/6307/bid/33330/How-Even-Boring-Industries-Can-Create-Interesting-Content.aspx#ixzz29PkghHmR
http://blog.hubspot.com/blog/tabid/6307/bid/33330/How-Even-Boring-Industries-Can-Create-Interesting-Content.aspx#ixzz29PkghHmR

